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Introduction  

The Irish Society for the Prevention of Cruelty to Animals (ISPCA) is Ireland’s largest national 

animal welfare organisation. Our vision is to end cruelty to animals and our charitable 

objectives are to prevent cruelty, alleviate suffering and promote kindness to animals.  

The ISPCA has three animal centres, the National Animal Centre in County Longford, the 

Equine Rescue Centre in County Cork and the newly opened ISPCA Donegal Animal 

Rehabilitation Centre in County Donegal.  

The ISPCA has a team of nine uniformed Animal Welfare Inspectors who are authorised 

officers under the Animal Health and Welfare Act 2013, through a Service Level Agreement 

with the Department of Agriculture, Food and the Marine (DAFM). Our Inspectors currently 

cover 17 counties but as part of our Strategic Framework 2016 – 2020, we aim to recruit more 

Inspectors in the coming years until we have full coverage of the country.  

The ISPCA operates a National Cruelty Helpline for members of the public to report allegations 

of animal cruelty, abuse or neglect. In 2017, our National Cruelty Helpline received over 

16,000 calls and over 3,200 allegations of cruelty, abuse or neglect were investigated by our 

Inspectors. Whilst most of these calls are dealt with by means of verbal or written advice, our 

Inspectors will initiate prosecutions when necessary. In 2017 our Inspectors initiated 15 

prosecutions, with 21 being finalised in court with positive outcomes (see ISPCA Inspectorate 

Report 2017 https://www.ispca.ie/images/pages/Inspectorate_Report_2017_WV.pdf ).  

The ISPCA currently manages three Local Authority Dog Warden Services (Laois, Kildare and 

Wicklow). In addition, the ISPCA employs two Dog Wardens in Donegal, whilst Donegal Co. 

Council manages the dog pound.  

The ISPCA is also an advocacy organisation and campaigns for better protection for all animals 

including pet animals, farm animals, wild animals, equines and animals used in entertainment 

sport and research.  

Responsible Pet Ownership 

The ISPCA supports and promotes responsible pet ownership which includes sourcing a pet 

safely and responsibly. We have previously called for better regulation of the pet trade, 

including domestic pets (such as dogs, cats and rabbits) and exotic pets (such as wild type 

reptiles and mammals). The ISPCA is pleased to see that DAFM is considering legislation in 

this area and welcomes the opportunity to comment on the DAFM consultation on the 

voluntary Code of Practice for Pet Shops. We also pleased that DAFM is considering secondary 

legislation on the sale and advertising of pets and also on the need for further legislation for 

the advertisement and sale of pet animals. 

Please find our comments below. 
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1. Code of Practice for Pet Shops 

General Comments 

 Whilst there are some positive aspects to the Code, the ISPCA does not believe that 

a voluntary code is sufficient to ensure that pet shops operate in a safe and animal 

welfare friendly manner and will have little or any effect. We believe a mandatory 

Code of Practice is required. 

 A section on definitions is required 

 The ISPCA believes that pet shops (including online sellers) should be registered and 

licensed (with the licence displayed for the public to see) and robust legislation in 

place to protect the welfare of animals sold 

 The ISPCA believes that registration should apply to any person or entity that 

advertises pet animals for sale 

 The ISPCA believes that an inspection regime for pet shops is required  

 The ISPCA is concerned about the emphasis on dogs and cats in the Code of Practice 

 The ISPCA does not approve of the sale of puppies, kittens or rabbits in pet shops – 

this has long been considered bad practice in pet shops in Ireland  

 The ISPCA believes that the precautionary principle should be applied in relation to 

exotic species 

 The ISPCA does not believe that primates should be sold or kept as pets under any 

circumstances due to their complex social needs 

 The ISPCA believes that some psittacines (parrot spp) should not be sold or kept as 

pets due to their complex social needs 

 The ISPCA believes that strict regulation is required on the sale and keeping of ‘exotic’ 

pets and supports the Positive List concept (now adopted by three EU Member States 

and recognised as the most effective way to protect the welfare of exotic pets, by only 

allowing the sale and keeping of those species with welfare needs that can be provided 

for in a domestic setting) 

 The ISPCA supports the EMODE labelling scheme for exotic pets 

 The ISPCA is concerned about the welfare of exotic (wild) animals kept as pets, public 

health risks and also the potential impact on the environment of those species that 

can become invasive if escaped or deliberately released 

 Species that may become problematic if no longer wanted must not be sold (e.g. 

crocodilians) 

Comments on the provisions included in the Consultation Document 

1. The definition of a pet shop. The ISPCA is pleased to see that the proposed definition 

of a pet shop includes pet shops that sell animals ‘through the internet’. The ISPCA 

believes this should be broadened to include ‘any person or entity that advertises pet 

animals for sale’. The proposed definition excludes private dwellings and a dog 

breeding establishment within the meaning of the Dog Breeding Establishments Act. 

The ISPCA believes that any person who sells pet animals from their private dwelling, 

regardless of the numbers of animals and frequency of sale, should be included in the 
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definition of a pet shop. A person could potentially operate quite a substantial online 

pet sales business from a dwelling, particularly one with an adjoining garage or 

extension. Many dog breeders (both those required to register under the DBE Act and 

those not required to register) will sell dogs from their private dwelling. In addition we 

are aware that registered dog breeders will advertise their puppies for sale via online 

sites such as Done Deal. They are therefore vendors and as such should be classified 

as pet shops for the purpose of regulating advertisement and sale. Therefore we do 

not believe that dog breeding establishments, registered or not, should be excluded.  

2. The ISPCA welcomes the proposed prohibition on the sale and supply of unweaned 

pet animals. However: 

i. The ISPCA does not believe that puppies, kittens (or rabbit kittens) 

should be sold in pet shops 

ii. Guinea pigs and hamsters should not be sold under the age of 6 weeks 

iii. Mice or rats should not be sold under the age of 3 and 4 weeks, 

respectively 

iv. No species for which there is a specific welfare or over-population 

problem in Ireland should be sold. 

3. The ISPCA welcomes the requirement for pet shops to register with DAFM. However, 

a Certificate of Registration is meaningless unless welfare standards are being 

complied with and may give a false impression to the public. We believe that pet shops 

should be licenced and that it should be an offence to fail to comply with the 

conditions of their licence. 

4. The ISPCA welcomes the requirement for a pet shop to maintain records relating to 

animals. The pet shop must be required to record details of where their stock was 

sourced and be able to demonstrate that the supplier is fully compliant with all 

regulations relating to the breeding of those animals. Full details of the person the 

animal was sold to must be recorded and all animals should be permanently marked 

(e.g. microchip). Other factors that should be recorded include, date the animal 

arrived in pet shop, date sold, species (and sub-species where relevant), age, sex, 

identifying marks etc. Full details of any veterinary (not medical) treatment must be 

provided. 

Should any other measure be considered? 

Positive list for species that can be sold and kept 

The ISPCA supports the introduction of ‘positive lists’ of species that can be sold or kept.  

The keeping and trade of exotic animals as pets raises significant concerns about animal 

welfare, human and animal health, conservation and the risk of introduction of invasive alien 

species1. Exotic animals (some of which have been taken from the wild) have very different 

needs to domesticated species such as dogs and cats. Exotic animals have complex needs 

closely tied to their natural diets, environments and behaviour in the wild. A few generations 

of captive breeding does not remove these animals’ motivation to express normal behaviour.  
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The ISPCA believes that a Positive List (of species that can be kept and traded) is the most 

effective, concise, transparent, enforceable and economically feasible way to regulate the 

keeping and trade of exotic pets.   

Belgium was the first EU Member State to introduce a Positive List, followed by the 

Netherlands. Recently, Luxembourg became the 3rd EU Member State to introduce a positive 

list. Whilst the risk-based lists are still being developed, we believe this to be the most 

effective way to protect the welfare of exotic animals that cannot easily be kept in a domestic 

environment and also to protect public health and the environment.  

The implementation of the Positive List for mammal pets in Belgium has been succsessful2. 

The criteria for being included on the positive list in Belgium are: 

1. Animal welfare: Animals must be easy to keep and be kept with respect to their 

essential physiological, ethological and ecological needs. 

2. Environment: No species should be listed for which there are clear indications that, in 

the case of animal escapes, it would be able to survive in nature and consequently 

represent an ecological risk. 

3. Human health: The animals should not be aggressive by nature and/or dangerous, or 

expose the health of humans to any other particular danger. 

4. Husbandry: Bibliographic information must be available concerning the keeping of 

these animals.  

5. No doubt: In case of contradictory data or information on the possibilities to keep an 

animal, the animal should be given the benefit of the doubt, i.e. it will not be on the 

list (the precautionary principle). 

EMODE pet labelling scheme 

The ISPCA supports the concept of a pet-labelling scheme to enable informed decision making 

by consumers about the types of animals they buy or keep. One such approach is the EMODE 

scheme developed by the Animal Protection Agency3. The EMODE scheme is a novel approach 

providing a pet-suitability tool based on whether the animal is ‘easy, moderate or difficult, 

extreme’. The ISPCA believe that this could be used in conjunction with a positive list system.  

Comments on the Code of Practice 

Whilst still maintaining our position that a voluntary Code of Practice is not sufficient to 

safeguard the welfare of pets sold in pet shops the ISPCA makes the following comments in 

relation to the Code of Practice. 

General comment: the ISPCA welcomes the use of the word ‘must’ in some areas of the Code 

of Practice as this imposes a requirement on the operator of a pet shop to comply. However, 

the word ‘should’ is also used regularly throughout the document. The ISPCA recommends 

replacing ‘should’ with ‘must’ throughout the document.  
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1. Introduction  

a. The ISPCA supports the main principles but believes they should be on a statutory 

footing. 

b. The ISPCA promotes and supports the concept of a positive list of species that can be 

kept or sold and only those species that do not pose a risk to animal welfare, do not 

pose a threat to public health or the environment be sold. Recommend changing 

‘should’ to ‘must’. 

2. Part 1, The Basics 

a. Where examples are given with the legislation part, the specific sections of the act 

which apply should be given. 

b. Applicants for entry onto the pet shop register will be asked to confirm that they have 

read and understand this Code of Practice and have made it accessible to the pet shop 

staff. The Code of Practice should also be used as part of new staff induction and pet 

shop owners / managers must also commit to complying with it.  

c. Provide links to the listed legislation. 

d. The list of 23 (soon to be 24, see below) should be included in the CoP as an appendix. 

e. NB. The raccoon dog, Nyctereutes procyonoides, has recently been added to the list 

with effect 2nd February 2019 and is currently available for sale in RoI.  

f. What needs to be done with commercial stocks of species on Union List? Pet shops 

must not purchase or breed any further stocks of listed species.  

g. Pet shops must be required to provide information on where they get stock from and 

suppliers should also be checked to ensure that they are compliant with all relevant 

legislation / regulations.  

h. The ISPCA supports the ‘grandfather clause’ concept and agrees that time should be 

given to commercial owners to exhaust their stock as described.  

i. What are ‘appropriate measures’? ‘appropriate’ needs to be defined. 

j. CITES – include a sample Article 10 and include what to look for to ensure it is not a 

fake.  

k. CITES – identifying similar species is a problem, e.g. tortoise species. Pet shops must 

demonstrate knowledge of ability to identify Appendix 1 species.  

3. Part 2, Staff  

a. Responsibilities of Manager – second bullet point, give consideration to not allowing 

public to handle animals to avoid stress to the animal, injury to the public and avoid 

transmission of zoonotics. The frequency of which animals must be inspected needs 

to be prescribed and may vary between species. 

b. Dogs and cats must not be left unattended for prolonged periods of time. What does 

a ‘prolonged period of time’ mean? In any case, they should not be left unattended 

overnight. If shop shuts at 18.00 and opens at 09.00 they would be unattended for 15 

hours which is not acceptable.  

c. Training. All staff must undergo an induction process which fully prepares them to 

ensure the welfare of animals under their care. ‘competent’ needs to be defined. 

‘appropriate’ needs to be defined. Who will decide whether reference materials are 

‘appropriate’. These should also be consistent between pet shops. This section is very 

vague and needs to be expanded with regard to the complex needs of some species 

4. Part 3, Housing 

a. Wood is not an appropriate material. Remove ‘in general’.  

b. Wire or grid floors are not acceptable.  

c. This section only has ‘should’ – needs to be replaced with ‘must’.  
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d. Minimum requirements for cages and enclosures. To reiterate, the ISPCA does not 

support the sale of puppies, kittens or rabbits in pet shops.  

e. Birds. We do not have sufficient knowledge of the welfare requirements of exotic 

birds to comment but some of these species will only thrive with specialist keepers. 

f. The Ring-necked Parakeet is highly invasive and is established in many EU cities 

including London and Brussels. Although it is not on the list of EU invasive species, we 

would recommend that it not be sold in Ireland.  

g. Temperature – records must be kept. Presumably the manager will monitor to ensure 

that temperatures are appropriate for the species.  

5. Part 4, Equipment 

a. Feeding and watering equipment: Suggest saying that food and water must be 

supplied with due regard to the provisions of the Animal Health and Welfare Act 2013. 

b. Disposal of waste: waste must be disposed of in compliance with regulations. 

c. Fire and other emergencies: change the ‘shoulds’ to ‘musts’.  

d. Fire and other emergencies: suggest including ‘Managers of pet shops must ensure 

that they comply with health and safety regulations’. 

6. Part 5, Animal Health  

a. Feeding procedures: again refer to AHWA. 

b. Debilitated animals should also be referred to vet for treatment and should not be on 

public display or offered for sale. 

c. Hygiene: replace all the ‘shoulds’ with ‘musts’. 

d. Appropriate gloves should be used when handling animals to reduce the risk of spread 

of disease (note that gloves are not a replacement for washing hands but should be 

used in addition to washing hands). 

e. Children should not be allowed to handle animals. Frequent handling by excited 

children causes stress to the animals. 

f. Introduction of new animals: the ISPCA believes that puppies and kittens should not 

be sold in pet shops. Mixture of should and must – change to must. 

g. Handling of animals: again the ISPCA does not believe it is appropriate to sell puppies 

and kittens in pet shops. 

h. What does ‘moderation’ mean? 

i. Handling of animals: it would be best to avoid handling as much as possible. Gloves 

should be worn when handling reptiles. All handling MUST be supervised by a 

member of staff.  

j. It is very difficult to tell if reptiles are distressed, therefore we would rather they were 

not handled at all.  

k. Sick and injured animals: Remind pet shop owners / managers that failure to seek 

prompt veterinary treatment may constitute an offence under the AHWA. 

l. Sick and injured animals: Where it says ‘An animal suspected of having a contagious 

disease (and those sharing its enclosure) must be strictly isolated’. This is the first 

mention of isolation. We suggest adding the following to the Introduction on the list 

of main principles – ‘A suitable isolation area must be provided for sick / diseased 

animals’. A section on Isolation could also be included in the Basics section. 

m. Age of animals: The ISPCA does not support the sale of dogs / cats / rabbits in pet 

shops. 

n. Make it clear that dogs must be microchipped from the age of 12 weeks or before it 

is transported from the land or premises where it was born. 
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o. Age of animals: we would suggest 6 weeks for guinea pigs / hamsters, 4 weeks for rats 

and 3 weeks for mice. 

p. Disposal of dead animals: Cause of death must be established where possible and 

recorded. 

7. Part 6, Advice for customers 

a. change ‘shoulds’ to ‘must’. 

b. this should be informative and consistent between pet shops, perhaps information 

could be developed by DAFM? 

c. Second bullet point: the ISPCA does not support the sale of dogs and cats in pet shops. 

d. Customers must be given the EC Trade Certificate (Article 10) for CITES Appendix 1 

listed species. Please see our comments regarding positive lists.  

8. Part 7, Transport 

a. Change ‘should’ to ‘must’. 

b. Include information of the transport regulations. 

c. Suppliers from UK (e.g. Northern Ireland) should be checked to ensure compliance 

with transport regulations.  

9. Part 8, Special Conditions for Certain Animals. 

a. Dogs and Cats: again the ISPCA does not support the sale of dogs and cats in pet 

shops so this section should be removed.  

b. We would like to see pet shops work with rescues to offer rescue dogs for adoption 

rather than get stock from breeders. 

c. Whilst maintaining our position as in (a) above, we provide comments below: 

d. Replace all ‘shoulds’ with ‘must’. 

e. We are concerned about what happens to unsold puppies and kittens and once they 

have lost the ‘cute factor’. Pet shops must be transparent in what they do with unsold 

animals. This can be avoided by working with rescues to advertise dogs / cats for 

adoption.  

f. Rabbits, hamsters, rats, mice and other small mammals: the ISPCA does not support 

the sale of rabbits in pet shops as there are significant welfare problems with pet 

rabbits, which often have unsuitable environments and poor veterinary care (e.g. 

overgrown teeth). 

g. Our colleagues at the RSPCA have developed guidelines and care sheets 

https://www.rspca.org.uk/adviceandwelfare/pets/rabbits  

h.  ‘environmental enrichment’ – this is often not fully understood. Environmental 

enrichment is intended to create an environment that enhances the animal’s ability 

to exhibit normal behaviour. People often place objects such as balls or toys in to the 

animal’s enclosure thinking that this is environmental enrichment. However in many 

cases the animal is simply reacting to a novel stimulus which may not hold its attention 

for long. 

i. ‘special maternity cages’ – more detail of these could be given. 

j. Guinea pigs – in the section about drinking more than usual, change ‘medical’ to 

‘health’ and ‘should make an appointment to see your vet’ to ‘must…..’. 

k. Guinea pigs – change all the ‘shoulds’ to ‘must’. 

l. Hutches / exercise run: include minimum sizes. 

m. Our colleagues at the RSPCA have developed excellent guidelines for guinea pigs 

https://www.rspca.org.uk/adviceandwelfare/pets/rodents/guineapigs  

n. Special conditions for ferrets: our colleague at RSPCA have developed excellent 

guidelines for ferrets https://www.rspca.org.uk/adviceandwelfare/pets/ferrets  

https://www.rspca.org.uk/adviceandwelfare/pets/rabbits
https://www.rspca.org.uk/adviceandwelfare/pets/rodents/guineapigs
https://www.rspca.org.uk/adviceandwelfare/pets/ferrets
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o. Pet shops should work with rescues to offer homes to rescued or unwanted ferrets 

p. Special conditions for reptiles and amphibians:  

q. Our colleagues at the RSPCA have developed excellent guidelines on exotic pets 

including reptiles and amphibians 

https://www.rspca.org.uk/adviceandwelfare/pets/other including care sheets for a 

number of commonly kept pets.  Only those species that are relatively easy to keep 

should be allowed to be sold. 

r. Given the complex environmental requirements (temperature, humidity etc.).  

s. Replace ‘shoulds’ and ‘may’ with ‘must’.  

t. The ISPCA believes that only those species that have welfare needs that are relatively 

straightforward to provide in a domestic setting should be kept. 

u. The ISPCA supports the introduction of a positive list of species that can be kept based 

on the animals’ welfare needs, risk to public health and risk to the environment if 

escaped or deliberately released. 

v. Terrapins: the most commonly kept species, red-eared terrapin Trachemys scripta 

elegans, yellow-bellied terrapin, T. s. scripta, and Cumberland slider,  T. s. troostiiare, 

listed on the EU list of invasive species and cannot be sold. 

w. Chameleons: chameleons are very difficult to maintain due to the specific 

environmental conditions and pet mortality is high. The ISPCA is opposed to the sale 

and keeping of chameleons and other species with complex environmental needs. 

x. Special conditions for fish: the ISPCA does not have the expertise to comment. 

However, our colleagues at the RSPCA have developed excellent guidelines 

https://www.rspca.org.uk/adviceandwelfare/pets/fish  

y. Special conditions for birds. 

z. Replace ‘should’ with ‘must’ 

10. Part 9, Useful contacts. No comments. 
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Online advertisement for sale of pet animals 

The consultation asked:  

1. What issues, if any, are there with the online advertisement for sale of pet animals? 

2. Do online adverts of pet animals for sale provide enough information about the pet 

to assist a prospective buyer to make an informed decision on whether to buy or 

not? 

‘What issues, if any, are there with the online advertisement for sale of pet animals? 

There have been a number of issues with the online advertisement for sale of pet animals. 

There have been animal welfare concerns about animals pictured in advertisements and there 

have been concerns about misleading adverts and illegal behaviour. However, it is widely 

recognised that the internet is here to stay and that many consumers go online to buy a wide 

range of goods and services, including the sourcing of pets and other animals. Unfortunately, 

this has provided a market place for rogue breeders. As a result, the ISPCA set up the Irish Pet 

Advertising Advisory Group (IPAAG, www.ipaag.ie) in 2014 to develop a set of minimum 

standards for online classified sites that advertise animals for sale. IPAAG was officially 

launched in April 2015 by then Minister for Agriculture Simon Coveney. IPAAG is currently 

chaired by the ISPCA CEO. 

IPAAG is made up of animal welfare organisations including ISPCA, Dogs Trust Ireland, the 

Irish Blue Cross, MADRA Dog Rescue, Donkey Sanctuary, Irish Horse Welfare Trust and other 

stakeholders including Veterinary Ireland, Irish Kennel Club, DAFM and DAERA. IPAAG seeks 

to engage with websites which advertise animals for sale. In the absence of regulations in this 

area, IPAAG has developed a set of voluntary minimum standards for advertising with which 

websites must comply if they are members of IPAAG.  IPAAG has engaged with a number of 

websites, particularly Done Deal and Adverts.ie. For a list of websites that have engaged with 

IPAAG see www.ispca.ie. This has proved very successful, particularly for advertisements of 

dogs for sale as Done Deal is the most popular website for animal advertisers with 84% of 

consumers saying they used Done Deal when sourcing a puppy (Dogs Trust Ireland, 

unpublished data).  

Impact of IPAAG 

In a 12 month period IPAAG volunteers monitored 16 different classified websites, reporting 

2837 adverts for breaches of the minimum standards. Most of the moderated websites 

cooperated, responding to monitors’ queries and removing adverts when appropriate to do 

so. The main reasons for adverts to be reported for breaches of the minimum standards were 

not including a photo, not including the age of the animal and not providing a link to advice 

for the consumer. Not surprisingly perhaps, dogs accounted for the majority of reported 

adverts (39%).  

Since the introduction of a link directly from adverts to the IPAAG website advice page, the 

ISPCA has used Google Ads to directly target those people searching online for ‘puppies for 

sale’ and associated phrases. As a result, IPAAG achieved over 1 million impressions and over 

http://www.ipaag.ie/
http://www.ispca.ie/
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26,000 consumers clicked through to the IPAAG website advice pages, a Click Through Rate 

(CRT) of 2.5 which is very positive. 

We believe IPAAG has been successful in educating consumers and over the past three years 

there has been a marked decline in the number of adverts on some classified sites that have 

required to be removed or moderated. 

However, we are aware that there are still networks of advertisers who may be misleading 

consumers by posting multiple adverts and claiming to be private sellers whilst being linked 

to registered commercial dog breeding establishments. 

New threats 

More recently, monitoring of social media sites has highlighted large numbers of animals 

being advertised for sale on Facebook despite this being a breach of Facebook’s own policies. 

Facebook prohibits animal sales and its policies state that posts may not promote: 

 Sale of live animals 

 Sale of pets 

 Sale of livestock 

 Sale of any part, pelt or skin from an animal, including fur 

Over a six week period (one hour per day for 30 days), IPAAG monitored Facebook’s Market 

Place and found 534 posts advertising animals for sale in Ireland. These were reported directly 

to Facebook but they were rarely removed and Facebook have failed to engage with IPAAG 

on the issue. It would now appear that sellers realise that Facebook Marketplace is being 

monitored and posts being removed (more successfully in the UK) and sellers have moved to 

closed groups which the monitors cannot access easily. We suggest that DAFM formally 

approach Facebook and request that they comply with IPAAG and remove reported adverts 

or face regulation on the sale of animals.  

Following on from the success of PAAG in the UK and IPAAG in Ireland, Blue Cross (UK) as a 

member of the EU Dog and Cat Alliance, has created a template for the PAAG (EUPAAG) model 

to be used across the EU. As a result, a number of EU member states are now introducing 

PAAGs including Belgium, Netherlands and Finland. The EU Dog and Cat Alliance recommends 

self-regulation for classified websites https://www.dogandcatwelfare.eu/eupaag/ . 

Do online adverts of pet animals for sale provide enough information about the pet to assist 

a prospective buyer to make an informed decision on whether to buy or not? 

Prior to IPAAG engaging with online classified websites, there was a lack of information about 

the animal being advertised to allow consumers to make an informed choice. There was also 

clearly deliberately misleading information posted by some dog breeders that led consumers 

to believe they were buying a puppy from a private breeder from their own homes when in 

reality the puppy had been bred in large scale commercial dog breeding establishments (some 

registered under the Dog Breeding Establishments Act 2010, some not). 

https://www.dogandcatwelfare.eu/eupaag/
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To change this IPAAG developed the minimum standards which on the whole the main 

websites are complying with. The key to safeguarding consumers is to provide them with 

enough information to make an informed choice. Those websites that have engaged with 

IPAAG provide a link on all adverts to IPAAG directly to information on the animal type of 

interest to the consumer. We are now in discussions with websites to change to a system 

whereby the consumer must click through to IPAAG website before they can access the advert 

at all. 

It would however be useful if all websites were required to provide information for 

consumers on how to buy an animal safely via an online advert or to provide a link to IPAAG 

before the consumer can view the advert. 

Puppy contract 

IPAAG will also soon be introducing a ‘puppy contract’ which can be used by consumers to 

safely purchase a well socialised, healthy pet from a reputable breeder. This will consist of a 

downloadable form that the buyer can take with them when purchasing the puppy and will 

capture details including name and address of the breeder and seller (if different), age, sex, 

breed, microchip details, worming treatment details and other important information about 

the puppy’s parents and socialisation. We believe that this will enable consumers to avoid 

purchasing a pet from rogue breeders. This will be available to download from IPAAG website 

and the websites of the welfare members of IPAAG. We will also be requesting that this is 

automatically offered by the classified websites. We will be launching this in September. 

The need for full traceability  

Whilst voluntary compliance with the IPAAG minimum standards has undoubtedly had an 

impact, particularly with the main classifieds website in Ireland, a number of problems have 

become apparent since the minimum standards were introduced. The ISPCA has been 

working with an IT specialist to monitor adverts online to identify those sellers who use 

multiple adverts, multiple identities and multiple contact details to mask the fact that they 

are commercial breeders. The ISPCA believes that in addition to the minimum standards, full 

traceability of advertisers is necessary to prevent consumers being misled and potentially 

buying an animal that may not be well socialised or healthy. We suggest: 

1. That sellers must upload the microchip number of the dog / puppy they are advertising 

2. Commercial dog breeders must upload their Dog Breeding Establishment registration 

number. 

We believe that this is relatively simple to do from a technological perspective and relatively 

low cost for the classified websites. However, it would require constant monitoring to ensure 

that the microchip details matches the description of the dog.  

The ISPCA believes that IPAAG has been successful in educating consumers on the dangers of 

sourcing a puppy (or other animal). We have focussed on puppies as this is the biggest single 

category of animals advertised for sale.  

ENDS  

6th July 2018 


